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Local elections in Georgia 
you are what you watch 
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wo remarkable events 
happened last week: the 
World Cup kicked off 
in Brazil and local elec
tions were conducted in 

Georgia! At first glance this paral
lel would seem to have no value but 
this was not the case for Georgians. 
Although over the last decade the 
Georgian national rugby team has 
achieved remarkable success, soc
cer (football) sti l l attracts more 
public attention. On the morn
ing of Election Day, thousands of 
Georgians were watching football 
t i l l sunrise, undoubtedly drinking 
a good deal in the process. Conse
quently, many woke up 6 or 7 hours 
later than on a typical Sunday 
morning and some eligible voters 
stayed at home. 

Based on official results, the rul
ing party, Georgian Dream (GD), 
won most seats on all levels and in 
a good number of self-governing cit
ies (which now total 12, compared 
to only 1 during similar elections in 
2010). I n the capital Tbilisi, a sec
ond round wil l be held because the 
GD candidate received only 46% of 
the votes, failing to overcome the 
50% threshold. Football certainly af
fected electoral turnout, and this was 
not limited to GD supporters. Never
theless, when elections are conduct
ed fairly, the only determinant of the 
outcome is the Georgian people, and 
we are what we watch. Undoubtedly, 
TV has the greatest role in forming 
our opinions regardless of the qual
ity or professionalism of broadcast 
content. 

Chart 1: Which of the foiiowing do you use most to get news about your country and the world? 

Television Radio Newspapers Internet 
Georgia 83 <1 1 15 
Ex-USSR 66 2 3 25 

Eastern Europe 57 4 7 30 
Western Europe 48 6 13 31 
USA 47 5 8 34 

Source: ADL Global 100. Note: numhen are given in percentages, for £x^UiiK and European countriei average figurei are presented. 

GORBI has been asking the 
Georgian public questions on me
dia consumption since 1991, a time 
when internet was almost non
existent in the country and very 
few, including us at GORBI, en
joyed having electronic mail. Over 
the years, Soros (from 1995) and 
Eurasia Foundation (from 1996) 
greatly contributed and facilitated 
internet development in Georgia by 
providing internet access as well as 
training sessions and hardware to 
scores of educational institutions, 
NGOs, media outlets and other 
organizations. This was extremely 
important, since these organiza
tions would have otherwise had a 
difficult time paying for PCs and 
covering what at that time were 
supper expensive bills for internet 
access. Another large contribu
tor to the development of internet 
technology was a jo int grant proj
ect under NATO and INTAS (fall, 
1994) which assisted the Georgian 
Academy of Sciences to establish an 
internet l ink via direct satellite con
nection. At present, around 40% of 
the Georgian public has access to 
the internet and over 90% of house
holds have at least one TV set. 

Georgians heavily depend on TV 

when it comes to getting informa
tion either about domestic or inter
national news and as Table 1 clearly 
demonstrates, there is a positive cor
relation between using mixed media 
and country's economic and demo
cratic achievements. A large major
ity (66%) in Ex-Soviet countries use 
TV as their main source of informa
tion, with a diminishing percentage 
of people who choosing newspapers 
(3%) or radio (2%) as an alterna
tive source for information. Around 
one third of the adult population in 
Europe and the US use the internet 
compared to 15% of Georgian adults. 

During the pre election period, all 
types of media were used in Georgia. 
TV, compared to other media out
lets, certainly had the largest chunk 
in terms of both money spent for 
campaigning and air time devoted to 
political debates and analysis. 

Local elections, unlike in some 
democracies, attract less citizens in 
Georgia compared to parliamentary 
or presidential elections. There are 
several reasons for this, but one of 
the biggest reasons for the low turn
out was the type of promises we hear 
from candidates. I t is still our politi
cal culture to talk about global and 
broader issues regardless of the na

ture of the elections. Undoubtedly, 
elected local government members 
have neither the leverage nor man
date to solve issues like Georgia's 
territorial integrity or integration 
with the EU or NATO. But they can 
and they should address smaller and 
important local issues. More than a 
few come to mind: making sure that 
all taxi drivers are licensed and are 
using meters, vehicles undergo tech
nical inspections, pet ovmers do not 
leave big "gifts" on the sidewalks 
(please, before this messy practice 
degenerates into a status symbol!), 
dangerous dogs wear muzzles or at 
least leashes; elevators in tall apart
ment buildings don't require 10 
tetri coins, public toilets and infra
structure for disabled persons are in 
place, drivers force kids to use seat-
belts in the back seats, proper road 
signs are installed, lines are drawn 
on streets, cars are parked properly, 
etc.. These are silent issues that lo
cal government should handle, to
gether with other larger ones as i n 
frastructure development, assisting 
businesses to create job places, and 
other issues. 

Even with a greater emphasis on 
local problems, i t might be hard to 
immediately solve one of the big

gest challenges facing Tbilisi. For 
an annual fee of 50 GEL, you can 
park your car in any parking spot 
drawn by City Park. However, while 
parking or leaving, there is always 
a "poor yellow man" who pops out 
of nowhere to navigate you and de
mand another 30-50 tetri (cents) 
for his services. These people are in
deed very poor and they may be the 
only bread winner at their respected 
households, but i f we pay for the 
space, why the heck should we have 
to also deal with the [sometimes] 
drunk and rude "yellow" people? 
Still, I am anyway thankful to the 
City Park that they have not instead 
brought "little green men" from 
Crimea. 

Very little i f any of these issues 
were properly addressed during 
the pre election campaign via any 
of available media outlet; however, 
small turnover is a good lesson to all 
who want to truly serve regular citi
zens and they should be more down 
to earth while offering themselves to 
us as elected officials. 

As a regional hub for partner or
ganizations and international clients, 
since 2003, GORBI is the only Geor
gian member of the Gallup Interna
tional research network to have over 
two decades of experience in survey 
research in post-Soviet Union coun

tries, as well as Mongolia and Iraq. 
This data was provided exclusively to 
the Financial. Please do not visit our 

site (www.gorbi.com); it is still under 
construction! 
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